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| Welcome

Welcome to our 
weekly bulletin
With a week of trading in the 'new normal' under 

the belt, how the on-trade will look over the coming 

months has become clearer. 45% of pubs and 

bars reopened last weekend, welcoming many of 

the 12.5m consumers that visited the trade.

With new calculations suggesting that a staggering 2.3 

billion pints weren't sold during the three-month lockdown, 

the pints will be flowing this week, as all parts of the UK 

have now reopened hospitality in some form. Welsh pubs, 

bars and restaurants are the latest to take the tentative step 

forward, with outdoor spaces open for visitors from today 

(13 July). Hospitality businesses, both in Wales and across 

the UK, received a boost last week with some new targeted 

measures aiming to reboot the sector. VAT will be cut from 

20% to 5% from the 15 July for some hospitality 

businesses, while the 'Eat Out to Help Out’ scheme offers 

the public up to £10 off meals out, Monday to Wednesday 

during August. Time will tell if these steps help increase 

footfall across the sector.

Number of pubs and bars 

that reopened during the 

‘super’ weekend.1 

Number of adults in 

England that visited the 

trade straightaway.2

Fewer pubs have closed 

permanently during H1 of 

2020 than in H1 2019.3

Percentage VAT cut for 

some hospitality businesses 

announced this week.4

Percentage discount (max 

£10) offered under the 'Eat 

Out to Help Out’ scheme.4

Pints not sold during the 

UK’s lockdown according to 

figures from the BBPA.5



| Headlines

One-quarter visited on-trade during reopening weekend 

Research from KAM Media has found that 28% of UK adults visited a 

pub or restaurant during reopening weekend in England. 46% of those 

asked were happy to return to their pre-lockdown visiting habits.

Pubs and restaurants in Scotland can reopen on July 15

On Thursday (9 July) Scottish First Minister Nicola Sturgeon confirmed 

pubs and restaurants in Scotland could welcome customers indoors from 

Wednesday, July 15, subject to strict health measures.

45% of England’s pubs and bars opened on ‘Super Saturday’

Data from CGA's Outlet Index has found that 18,277 pubs and reopened 

last weekend from a total of 40,575 in England. This equates to 45.04% of 

venues that could have reopened following the 15 weeks of lockdown.

Operators react to hospitality VAT cut and voucher initiative 

On Wednesday (8 July) Chancellor Rishi Sunak announced a temporary 

VAT reduction for parts of the hospitality sector and introduced the 'Eat 

Out to Help Out' discount scheme, giving diners money off meals out.

London lags 35% as consumers remain cautious 

Continued working from home practices may slow the trade’s revival in 

key cities according to new data which found London saw footfall levels 

35% behind the rest of the UK over the reopening weekend.

Hospitality operators to see ‘buying local’ boost continue

Research by Mastercard has found independents have benefited from a 

local boost during lock-down that could continue with two-thirds (69%) 

of consumers stating that they will try to spend more in their community.

https://kam-media.co.uk/hospitality-re-opening/
https://kam-media.co.uk/hospitality-re-opening/
https://www.bighospitality.co.uk/Article/2020/07/09/Nicola-Sturgeon-confirms-restart-date-for-Scottish-hospitality
https://www.bighospitality.co.uk/Article/2020/07/09/Nicola-Sturgeon-confirms-restart-date-for-Scottish-hospitality
https://www.cga.co.uk/2020/07/07/cga-data-reveals-extent-of-saturdays-pub-and-bar-re-openings-in-england/
https://www.cga.co.uk/2020/07/07/cga-data-reveals-extent-of-saturdays-pub-and-bar-re-openings-in-england/
https://www.bighospitality.co.uk/Article/2020/07/08/Chancellor-cuts-VAT-to-5-hospitality-and-introduces-eat-out-voucher-scheme-to-get-people-back-in-restaurants
https://www.bighospitality.co.uk/Article/2020/07/08/Chancellor-cuts-VAT-to-5-hospitality-and-introduces-eat-out-voucher-scheme-to-get-people-back-in-restaurants
https://www.localdatacompany.com/blog/not-so-super-saturday-for-london
https://www.localdatacompany.com/blog/not-so-super-saturday-for-london
https://newsroom.mastercard.com/eu/press-releases/return-of-the-high-street-bounce-back-starts-on-your-doorstep-as-lockdown-spokes-local-spending/
https://newsroom.mastercard.com/eu/press-releases/return-of-the-high-street-bounce-back-starts-on-your-doorstep-as-lockdown-spokes-local-spending/


| In Focus

A lot of consumers are drinking less and thinking healthy…

of consumers are exercising more and 24% are buying more 
healthy foods. 37% of consumers have reduced their alcohol 
consumption during lockdown.6

of consumers have stopped drinking all together during 
lockdown, a figure that remains the same when we look only at 
those who typically drank out weekly pre-lockdown.6

of those who typically drank out weekly pre-lockdown are 
cutting back consumption, this is a higher proportion than 
average consumers at 28%. 6

of consumers in China cited healthy eating and drinking options 
as a very important factor in choosing of where to visit, compared 
with just 29% pre-lockdown. 7

By the end of 2019, UK sales of low and no 
alcohol products had rose 48% over the 12 
month period. 1 in 3 adults tried no or low alcohol 
beer, wine or spirit during the second half of 
2019 – that’s more than 15 million consumers! 8

And were the only drinks to see overall growth during lockdown!

Low & No drinks sales grew quickly in 2019

growth in Low & No beer YoY by mid-April despite 
a 10% drop in overall beer sales due to lockdown.9

This continued in May as off-trade Low & No beer 
sales grew 49.6% YoY. 10

Low & No growth is 

set to accelerate!



| Landscape

Confidence and concern levels are starting to returning to normal

68% of consumers are taking precautions to protect their health as a result of 

COVID-19, down from 92% of people in April. 6

75% of consumers are concerned about the long-term financial implications of 

COVID-19, down from 85% of people in April. 6

28% of consumers visited the trade on the opening weekend, significantly 

higher than the 19% predicted. 2

Consumers have heighted consciousness on hygiene 

On average, consumers expect a thorough cleaning of a venue to take place 

every 28 minutes. 6

Hygiene and cleanliness levels remain the primary consideration for 

consumers when choosing where to visit. 6

Food and drink ranges are likely to get smaller

82% of operators are considering reducing the size of their food menu to focus 

on the best-selling core items. 11

41% of operators are looking at reducing their drinks range back core items. 11

30% of operators are reopening with fewer cocktails available. 11

32% of operators feel very or fairly optimistic about how their business will perform 

over the next 12 months, up from 15% in April. 11

Consumers are placing a high value on having plenty of space

30% of consumers say that they would only want to sit outside. 12

Reduced capacity and social distancing measures are the top two essentials 

expected of consumers when visiting the on-trade. 6
70% of gin sales volume is accounted for by just five brands, highlighting how 

money tied up in stock can be reduced by focusing on the top trusted brands. 13

26% of operators are stocking fewer beers, 23% are stocking less wines. 11
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